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Today in Italy

Age Men Women Total
Total 28747417 30235705 58983122
0-49 15989309 15421616 31410925
>49 12758108 14814089 27572197

ISTAT 2022



Menopause

Increased risk for
important diseases

• Metabolic syndrome 
• CVD
• Osteoporosis
• Dementia

Worsened QoL
• Vasomotor symptoms
• Depression
• Quality of sleep
• GSM
• Incontinence
• ……..
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Cagnacci et al., Menopause 2020



Menopause

Increased risk for
important diseases
• Metabolic syndrome 
• CVD
• Osteoporosis
• Dementia

Worsened QoL
• Vasomotor symptoms
• Depression
• Quality of sleep
• GSM
• Incontinence
• ……..

HRT should be a pivotal aspect of Public Health
and should be used by most postmenopausal women 



Therapy

Food supplements 

Herbal teas/Herbal products 

Creams/gel for skin symptoms

Homeopathic products 

Medications prescribed by the doctor 

HRT

OTC drugs

None of above



Menopause market (IQVIA-full year 2023)

• Units : 1,7 Mil 

• Values: 15 Mil€

• 80% oral therapy

Estrogen only therapies not included

Tibolone: 40.55 %

Continuous 
Combined: >35%

HRT



Menopause market (IQVIA-full year 2023)

GSM therapy

• Units : 1 Mil  

• Values: 11,5  Mil€

Estriol > 50% of the market



• 1.210.000 units 

• Value : 33 Mil€

Menopause market (New Line)

Food supplements

Galenics and omeopatics not included
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HRT in Italy

• A total of 15.000.000 postmenopausal women 
   (approx. 9.000.000 younger than 60) 

• 1.700.000 cycles of HRT sold every year 

• 1.000.000 cycles (or less) of treatment for GSM

• 131.000 women receiving HRT and 78.000 women 
 receiving treatment for GSM at any moment



Mercato dei prodotti per la 
menopausa in Italia

• Farmaci ormonali (inclusa terapie locali): circa 27 milioni €

• Supplementi nutrizionali: circa 33 milioni €



25% of menopausal women were offered  HRT. 

Approximately one third (7%) accepted. 

Therefore 7% of menopausal women agreed to take 
hormone replacement therapy. 

■Women who accepted the HRT proposal

■Women who received the HRT proposal, but refused

■Women who didn’t receive the TOS proposal, but 
heard about it 

■Women who have never heard about HRT

18%

56%

7%
19%

Base: 204 donne in menopausa - Data source: Elma Research - La menopausa nella vita delle donne – marzo 2022

Access to HRT



Reasons for  reject ing HRT
Women  who rejected HRT have strong cultural barriers: menopause is considered a natural 
phase of life in which it is not necessary to take drugs unless essenBal. There are also strong 
fears about the possible side effects of this therapy.

Fear of side effects  

Menopause is a natural phase of life

It can cause breast cancer

I have heard/read nega9ve opinions

It is indicated for severe symptoms

I would be afraid of becoming addicted

I do/would do what my doctor suggests me

50%

44%

36%

31%

17%

14%

8%

8%

It is too expensive
3%

Base: 36 donne in menopausa che hanno rifiutato la TOS - Data source: Elma Research - La menopausa nella vita delle donne – marzo 2022

Avoid using medica9ons unless essen9al

Why women refused HRT
(18% of menopausal women)



Initiatives of the Italian  Government

During the previous legislature the topic of menopause has 
been the subject of debate in a predominantly indirect 
manner, emerging as a related topic in the context of 
legislative and parliamentary initiatives dedicated to 
various socio-health issues such as, for example, the topic 
of gender medicine or in reference to specific pathologies 
that predominantly affect women’s health (osteoporosis, 
breast cancer, cardiovascular diseases, obesity, 
endometriosis)

-. 



Initiatives of the Italian  Government

- Exception in this context, is the Semenzato motion (Chamber Act  1/00201). 
It was presented in October  2023, it addresses the topic of menopause 
directly and exclusively, highlighting how women must be accompanied and 
informed about the phases of this physiological stage and the effects on 
health, reminding the legislator of the need to promote institutional 
awarness campaigns, to identify and create reference centers and health 
paths for the personalisation of the necessary care, also by strengthening 
screening programs and activities on related pathologies, facilitating 
accessibility to diagnostic services and providing tax breaks for the purchase 
of supplements. 



Initiatives by NPOs and private companies
Onda Foundation, with the unconditional contribution of  Organon Italy : Social campaign aimed 
at creating awarness on the correlation between menopause, cardiovascular diseases and 
osteoporosis, with the involvement of the influencer Manupausa and Dr. Rossella Nappi. 

- PAUSA + TE (2023), by LINES Specialist in collaboration with Fondazione Onda: campaign aimed 
at raising awarness among the female public about the symptoms of menopause: knowing them 
and knowing how to deal with. It helps women to live this phase of life better. On this site, 
advices, articles and personalized consultancy.

Every Menopause Matters (2020), by Holland & Barrett: This campaign aimed at breaking down 
stereotypes and taboos on menopause, with particular attention to women belonging to ethnic 
minorities, so that they do not neglect themselves in such a delicate phase of their lives.

#UltimaMenopausaDaSola (2023), di TENA and Essity: Advertising campaign aimed at fighting 
the sense of shame and taboos surrounding the aging of the female body. It is based on research 
conducted by Essity in 2022.


